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Executive Summary

Perrigo headquarters is located in the small anekt gown of Allegan, Michigan. Perrigo
is a publically traded company that manufacturegege prescription and over-the-counter
medications. Perrigo makes its name by making yomenever see it. Perrigo Company is a
global healthcare supplier that develops, manufastwand distributes over-the-counter (OTC)
and generic prescription (Rx) pharmaceuticals,itraal products, active pharmaceutical
ingredients (API), and consumer products (Perrigp2D08, 1). This company is the world's
largest manufacturer of OTC pharmaceutical prodiactthe store brand market (Perrigo
Company, 2008, 1). Being the first-to-market wigtw products is key. In fiscal 2008, Perrigo
reinforced its position as an industry leader lyoiducing important new healthcare products,
including Omeprazole, Cetirizine, and Clobetasafpthat contributed $220 million to sales
for the year (Perrigo Company, 2008, 2). Perrigationies to hold its value in a volatile market

in which the indices have declined.

Company Overview

Perrigo Company is a “global healthcare supphet tlevelops, manufactures, and
distributes over-the-counter (OTC) and prescrip{ler) pharmaceuticals, nutritional products,
active pharmaceutical ingredients (API) and consymaducts” (Perrigo Co, 2008, 1). The
Consumer Healthcare segment includes the compammyted States, United Kingdom, and
Mexico operations which support the manufacturih@®C pharmaceutical and nutritional
products. The Rx segment of the company devetopsufactures, and markets primarily
generic topical prescription pharmaceuticals. Talppcoducts are manufactured at the
company’s New York and Israel facilities. The compalso manufactures certain generic non-

topical products at its Michigan facilities. Thenggany mostly focuses on topical generics,
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including creams, ointments, lotions, gels, sharspmams, suppositories, liquid suspensions,
and solutions (Perrigo Co, 2008, 1). Perrigo alsmufactures and markets API used globally by
the generic drug industry and pharmaceutical comegaAP| development is focused on the
synthesis of less common molecules for the UniteteS. The API segment of the company is
very important to Perrigo. It allows the compaaybtain some of the uncommon raw materials
needed for production at very competitive prices.

Perrigo was created in 1887 in Allegan, MichiggrLbther Perrigo. He was a general
store owner and also in the apple drying busindswine had an idea to distribute patented
medicines and household items for country stofidse company had steady growth into the
1920’s and had about 50 salesmen that traveladgabstores throughout the Midwest. In the
mid-1930’s, Perrigo landed a contract with the K&up, which was a company that grew
into the Peoples’ Drug Store chain. Over the gasgears, national and regional drug store and
retail chains experienced tremendous growth. §eekisted as a company that was positioned
well to supply these chains with quality produasthe store-brand industry. (Perrigo

Company, 2008, 3)

Perrigo has positioned itself to be a competitdhe business of providing affordable
healthcare. Perrigo is one of the only pharmacalitiompanies that has built its business on a
combination of OTC, generic Rx, and nutritionalgwots. This business model seems good for
both the consumer and retailer because it lowarswoers’ healthcare costs while increasing

retailers’ profits.

Business Strategy
Perrigo has defined its business strategy indifferent strategic pillars. The first

strategic pillar is a commitment to quality. Quals especially important in the OTC
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medications industry. In 2008, Perrigo reportedsting more than $15 million in quality-
related processes and activities, and were alvkdiace their total cost of quality through

significant reductions in deviations, scrap, archhis (Perrigo Company, 2008, 2).

The second strategic pillar that Perrigo is cortedito is customer service. Although in
2008 increased sales volume added pressure taweisservice demands, Perrigo customer
service levels for fiscal year 2008 improved ovscdl year 2007 (Perrigo Company, 2008, 2).
Customer service is important for Perrigo to be petitive when dealing with customers, such

as WalMart, who have huge buying power.

The third strategic pillar on which Perrigo focsisg innovation. Perrigo lists the

following in their 2008 Annual Report:

Being first-to-market with new products in key “pemcategories” is at the forefront of
our business strategy. In fiscal 2008, we reinfdreerrigo’s position as an industry
leader by introducing important new healthcare pobsl including Omeprazole,

Cetirizine and Clobetasol Foam, that contribute@0baillion to our sales for the year.

(p- 5)

Part of this strategic vision is to collaboratelgithy to identify technical capabilities to leveeag
in aiding new product development processes. Vikisen also has a lot to do with technology.
Its focus is to enable technology changes thatresghaur communication and workflow

efficiency.

The fourth strategic pillar within Perrigo is toNler costs. Perrigo reports that more than
60 percent of its costs are in raw materials. i§@istrives continuously to improve the

economies of scale and the efficiency of the suppbin through a newly established global
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procurement organization and, where possible,cadrimntegration of their own API and
manufacturing operations (Perrigo Company, 2008,T2e company believes that “today’s
market dynamics — rising healthcare costs, a angilhgg economy, an aging U.S. population, the
related growth in demand for affordable healthcaadl make it the right time for Perrigo’s
quality, affordable healthcare products” (Perrigon@pany, 2008, 2, p. 3). It's obvious this is

one of the most important business strategiesdaidd to stay competitive.

The fifth strategic pillar within Perrigo is the@ple. At a time when many companies
have reduced their workforces, they continue tokwiard to recruit, develop and retain people
who can grow along with Perrigo. There is a comraitirto maintaining environments that

foster meaningful involvement for all its people.

Product Categories and Divisions

Perrigo has three main divisions within the conypanhe first is the Consumer
Healthcare segment and includes the Company’s tU&itates, United Kingdom, and Mexico
operations supporting the sale of OTC pharmacdwitd nutritional products. “The Company
markets approximately 1,130 store brand productpproximately 100 customers. It also
manufactures and markets certain products und&atgl Sense brand name” (Perrigo Co,
2008, 1). In fiscal 2008, the Consumer Healthsagment delivered total net sales of $1.34
million, including $299 million in new business,cha 29 percent growth rate (2008 report, pg7).
In 2008, Perrigo acquired Galpharm Healthcare atdorkshire, England. This acquisition is
expected to add $55 million in annualized reventieis is the most critical part of Perrigo’s
business. It is estimated that in the next fivargehere will be a potential of $10 billion in el

from Rx-to-OTC switches.
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The next product division within Perrigo is Rx pimaceuticals. The Rx part of Perrigo’s
business is somewhat small, but none-the-lessredgyant to the company’s growth and
expansion. In 2007, the company was approved ¥ A to manufacture and market
Ciclopirox Topical Solution, which is used to tréagernail fungal infections. Brand sales in
the 12 months since its introduction ended in Atigfif007 at $92 million. In March of 2008,
the company launched its Clobetasol Propionate fo&@ales for the brand, Olux(R) Foam,
0.05%, were approximately $85 million accordingNolters Kluwer data for the 12 months
ending January 2008” (Perrigo Company, 2008, ®tallsales for the Rx portion of Perrigo in

2008 were recorded at $161.3 million (Perrigo Comyp2008, 2).

The third portion of Perrigo Company is their AetiPharmaceutical Ingredients (API)
division. This portion of the company is growimgimportance to help Perrigo make safer and
more vertically integrated products. API developine focused on the synthesis of less
common molecules for the United States, Europaahpéher international markets. The API
portion of the company saw a steady increase i 2G08ported net sales of $149.7 million were

up 19% from $122.1 million in 2007 (Perrigo Compa2§08, 2).

Corporate Governance and Policy
The board of directors has oversight responsibititythe business, property, and affairs.
The Chief Executive Officer reports directly to theard. Members of Perrigo's executive
management report regularly to the directors orsdgments of the business for which each has
management responsibility. Perrigo's strategicctiva is approved and authorized by the
directors after considering strategic plan reconuaéinns made to the board by executive

management (Perrigo Company, 2008, 5).
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The board contains three committees. They arAtige, Compensation, and
Nominating and Governance Committees. The Audih@dtee’s purpose is to help the
company fulfill its responsibility of monitoringriancial reporting principles and policies and
internal control over financial reporting. The Goensations Committee’s purpose is to carry
out the Board of Directors’ overall responsibiligtating to compensation of the directors and
officers of Perrigo. The Nominating and GovernaGoenmittee assists the board in
indentifying individuals qualified to become boangmbers, recommend governance guidelines,
lead the performance review of the board, and molitite participation of individual directors of
the board. Perrigo has a Corporate Governanceetugd document that is available on their
website. The document contains guidelines fobiberd, board committees, and stock

ownership for board members and executives.

Income Statement Analysis

The following data and analysis is from the Incastegement listed in Appendix 1.
Perrigo seems to be positioned well in a time wih@mgs are tough in our economy. People are
looking for generic drugs that have the same effastbrand name medicines. It is not doubt
that our current economic situation has made thke@estorm for a generic drug maker and
active pharmaceutical ingredients manufacturescati2008 net sales were $1.82 billion
compared to $1.45 billion in fiscal 2007, an inceaf $375 million or 26%. | believe this
increase in sales has to do with both new produetsPerrigo has released and the steady
increase in sales of core products. Some of tivepgneducts included the smoking cessation
product Cetirizine (comparable to Zyrtec®) and [Hrgest new product launch ever for

Omeprazole.

More importantly, on the Income Statement, isfw that operating income has more
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than doubled. In 2008, Perrigo recorded an opegaticome of 197.5 million, compared to the
99.7 million recorded in 2007. This shows Pertigs been able to control their costs of

producing their products even with the substamtialease in demand and new products.

Balance Sheet Analysis
The following data and analysis is from the Ba@aBteet listed in Appendix 2. When
looking at the balance sheet for Perrigo, one shoate that once again Perrigo seems to be
going strong as total current assets continuesto rHowever, one might compare the trend of
increasing current assets with increased currabiliies. Current liabilities have not increased
at the same rate as current assets. This coulthtedhat the company is not efficiently

investing its funds.

Stockholder’s equity has steadily increased dvermiast five years. It has increased from
$759.1 million to $2,575.1 million in 5 years. $hs a 339% increase. Perrigo’s growth is rapid
and aggressive. Ratio Analysis should show ifighgositive growth or if the company will
buckle under its own weight of rapid expansionorftthe balance sheet, it appears it has

maintained enough assets to cover its liabilities.

Cash Flow Analysis
Perrigo has shown in all the previous financiatesinents that they have went through
rapid growth in sales and revenue. While thisoisdyfor the company, have they been
reinvesting this cash as fast as they should be® Cash Flow statements in Appendix 3 show

that Perrigo has had a negative cash flow of ali®@8tmillion in the last thirteen weeks.

Doing research to find out where this money hadegdfound Perrigo has acquired

several companies in the last six months. On Nbesrhd", Perrigo purchased Unico. Unico is
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the leading manufacturer of store brand pediatéctelytes, enemas, and feminine hygiene
products for retail customers in the United Statesrrigo paid $49 million for Unico. Perrigo
also purchased JB Labs for approximately $44 mmiliocash (Perrigo Company, 2008, 6). JB
Labs is a contract manufacturer of OTC and nutripooducts for healthcare suppliers in the
U.S. Perrigo has purchased several other compamibe past (2003) such as Peter Black
Pharmaceuticals. This company was at the timalm&argest manufacturers of store brand
vitamin and nutritional supplement products foragny stores in Europe (Nutraingredients.com,

2003).

Ratio Analysis
Appendix 4 contains the ratios for Perrigo and tfds main competitors used in the
following analysis. The following is a cross senfibanalysis of Perrigo’s rations compared to
those of key competitors in the industry. The kegnpetitors that we will be comparing against
are NBTY Inc. and Teva Pharmaceutical Industrigls these companies’ ratios are attached in
Appendix 4 for reference. Perrigo Corporation &agiick and current ratio that is higher than
both of these competitors. This demonstrates gresrability to be able to pay off its short term
obligations. Perrigo is a financially sound compainen compared to its competitors and also

has what would be considered positive norms far itiio.

To compare the profitability of the company welwdmpare the net profit margin on a
five year average. Perrigo does not seem as caipets it should when it comes to its profit
margins. Perrigo reports a profit margin of 2.3@roa five year average. While this is well
above NBTY Inc’s - 7.73 ratio, it doesn’t compaoghe profitability margin of Teva
Pharmaceutical Industries which has a ratio of&.7 Bxploring why Teva Pharmaceutical

Industries might have such a higher ratio, | fothrelcompany had total revenue of $9,408
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million. Compared to the total revenue of Perrgg®1,822 million, it's understandable how
Teva would be able to have a higher net profit amanging its buying power. Teva markets

over 300 products and 1000 SKU's (Teva Pharmaasitiz008).

To compare the companies effectiveness basedsetsagse can compare the return on
assets for each company. Perrigo reports a retuassets of 6.29 over TTM compared to
Teva’s ratio of 8.01. Perrigo is still slightlyliad based on return of assets; however, | would
consider this to be somewhat comparable due tdiffezence in the size of the companies.
Perrigo has made big strides in the return on sisSdte five year average is only .11 for Perrigo
Company. This shows how much they have improvetitlis too soon to show if Perrigo will
continue on this trend. The return on assetsh@other competitor, NBTY Inc, were 8.82

TTM and a 9.31 5 year average.

Stock Price Performance

The five year stock price of Perrigo and thatdoe of its main competitors is show in
Appendix 5. You'll notice that Perrigo has doneyweell while the economy and its
competitors fell. Perrigo stock has taken a hthimlast few months as the economy begins to
take its toll on even those companies who helpigethe necessities of life (food, medicine,
etc.). Another reason for the recent fall in R stock may be there is a fierce price war
going on right now between generic drug makerseri&ic sales growth slowed to 3.6 percent
in the 12 months ending in September, compared. # dercent in the prior year, according to

pharmaceutical information firm IMS Health Inc” (@&uskopf, 2008).

Even though Perrigo Company is beginning to feeldurden of the economy and the

price war that is happening among generic drug fia@twres, we can see that they remain
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strong and had a 200% increase in their stock jovee the last five years. Teva
Pharmaceuticals grew about 147% during the lagialisy Perrigo remains a strong company
and has purchased other companies during the rdoemiturn of the economy. Even though
Perrigo is not as big as far as net sales compgaradompany like Teva, | believe they will be
able to compete as far as stock price returnss fépid growth of sales will begin to slow as a
weak economy forces many people to simply not be tabafford general cold and allergy
medicines. This is being shown in the United Stdt@hich is the world's largest generics
market with 42 percent of global sales, saw a 2régnt sales decline over that 12-month
period” (Krauskopf, 2008). However, even with tb@npetition and dropping in the market,

Perrigo was listed as a Buy on December 17, 2008ddyns Stewart (Streetinsider.com, 2008).

Conclusion
Looking at the data for Perrigo Company showsangt long standing company in the
generic and over the counter medications induddgrrigo has experienced growth over the last
five years that it has not seen since its creatP@rrigo is in a position to continue to grow.
They do not have higher than normal liability ratemd are able to purchase companies they see

as a value to the business with cash.

One concern | have with this company is they hastanvested their profits into research
or improvements to the company fast enough. I'so @bncerned they will be the underdog in
what will become a very fierce price war betweenegge drug makers. It will be interesting
how Perrigo’s purchases of Unico and JB Labs atfesit numbers in 2009. The economy is
also a big factor for Perrigo. They have remaiaetiong stock performer with the downturn of

the economy.
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While | do not believe that right now is the petfeme to purchase Perrigo stock, |
believe its time will come again, possibly withiretnext six to nine months. Perrigo is a smaller
company that has experienced a recent boom. dvsethe company will do well if they focus
on their financials, such as getting a better retur assets and investing their profits. The
company had too much hype recently, and it apptsastock became slightly over-valued
before investors began to offload it for a profitelieve it will reach a low point soon and a

purchase would not be a bad investment.
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Appendix 1

Perrigo Company
Income Statements

In Millions of U. 5. Dollars

{=xoept for per share items)

Revenue

Other Revenue, Total

Toial Revenue

Cost of Revenue, Total

Gross Profit

Selling/General/Admin. Expenses, Total
Re=earch & Development
Depreciation/Amertization

intere=t Expense, Met - Gperating
Interestinvestment Income - Operating
Interest Expensellncome) - Net Operating
Unuzsual Expenze (Income)

Other Operating Expenses, Total

Total Operating Expenze

COperating Income

Intere=t Expense, Met Non-Operating
interestinvest Income - Non-Operating
Intere=st income(Exp}, Met Mon-Operating
Gain (Lo=s) on Sale of Assets

Other, Net

Het income Before Taxes

Provision for Income Taxes

Het Income After Taxes

Minegrity Interest

Equity in Affiliates

U5 GAAP Adjustment

Net lIncome Before Extra. ltems
Accounting Change

Dizcontinued Cperaticns

Extracrdinary tem

Tax on Extracrdinary tems

Het Income

Preferred Dividends

General Partners” Distributions
Mizcellaneousz Earnings Adjustment

Pro Forma Adjustment

Interest Adjustment - Primary EPS
Income Available to Com Excl ExtraCrd
Income Available to Com Incl ExtralOrd
Bas=ic Weighted Averags Shares

Basic EPS Excluding Extraordinary Hems
Basic EPS Including Extraordinary ltems
Dilution Adjustment

Diluted YWeighted Average Shares
Diluted EPS Excluding ExtraOrd tems
Diluted EPS Including ExtraCrd tems
DPS - Common Stock Primary lz2zue
Gross Dividends - Common Stock

Total Special tems

Hormalized Income Before Taxes
Effect of Special kem= on Income Taxes
Inc Tax Ex Impact of Sp kems
Hormalized Income After Taxes
Normalized Inc. Avail to Com,

Bas=ic Mormalized EPS

Diluted Normalized EPS

2008
2008-06-28
Period Lengih
2 Viesks

1,8221

1,822.1
1.271.2
5510
752
T2

1.426
1.426
0.195
18.2
5.1
185.5
0§
45,
140.3
140.3
1.507
1.474

Source: Reuters Business and Finance

2007
2007-06-30
Reclzssified
200E-08-28

Pariod Length
£2 Weaks
1,447.4

1,447.4
1.052.4
395.0
2158
855

9.1

1,347.8
99.7
(36.1)
201
(18.0)
5.4
9.1
15.3

0.7a7
o.7ar
0.1738
16.5

98.2
0.2

15.4
2.8

0.858
0.882

2008
2006-07-01
Reclassified
2008-08-28

Period Lengih

53 Wesks

1,366.8
1,366.8
9724
3944
2152
52.3

1,252.7
114.1
(35.9)
g
(15,2}

105.9

2005
2005-06-25
Period Length
52 Wssks

1,024.1
1,024.1
7637
260.4
1593
384

393.2

1,354.6
(330.5)
(2.0
18
(330.7)
223
{353.0)

(353.0)
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2004
2004£-06-26
Period Length
22 Wesks

89482
8958.2
630.2
268.0
137.3
2T

0.0
795.3
102.9

1.0
21

10:6.0

25.4



Perrigo Company
Balance Sheets

In Milligns of U.5. Dollars

{except for per share items)

Cash

Cazh & Egquivalents

Short Term Inwvestments

Cash and Short Term Investments
Accountz Heceivable - Trade, Net
Motes Receivable - Short Term
Receivables - Other

Total Receivables, Net

Total Inventory

Prepaid Expenses

Other Current Assets, Total

Total Current Assets
Property/Plant/Equipment, Total - Gross
Accumulated Depreciation, Total
Property/Plant/Equipment, Total - Net
Goodwill, Net

Intangibles, Met

Long Term Investments

Mote Receivable - Long Term

Other Long Term Assets, Total

Other Assets, Total

Total Assets

Accountz Payable

Payable/Accrued

Accrued Expenses

Motez Payable/Short Term Debt

Current Port. of LT Debt/Capital Leazez
Other Current liakilities, Total

Total Current Liabilities

Long Term Debt

Capital Lease Obligations

Total Long Term Debt

Total Debt

Deferred Income Tax

Minority Interest

Other Liabilitie=, Total

Total Liabilities

Redeematble Preferred Stock, Total
Preferred Stock - Mon Redeemable, Net
Comrmon Stock, Total

Additional Paid-In Capital

Retained Earnings (Accumulated Deficit)
Treasury Stock - Common

ESOP Debt Guarantee

Unrealized Gain (Loss)

Other Equity, Total

Total Equity

Total Liabilities & Shareholders® Equity
Shares Outs - Common Stock Primary lzsue
Shares Outstanding - Common lesue 2
Shares Outstanding - Common lesue 3
Shares Outstanding - Common lesus 4
Total Common Shares Outstanding
Total Preferred Shares Quistanding

Appendix 2
2008 2007
2008-06-28 2007-06-30
Raclassified
2008-08-28
31886 30.3
0.6 49 1
319.2 79.4
350.3 282.0
8.9 0.0
357.2 282.0
400.0 2851
34.5 18.3
45,1 44 1
1,156.9 719.1
7458 5641
(356.9) (333.0)
3569 3311
2824 1952
2293 160.0
5496 518.8
2,675.1 1,925.2
253.3 164.3
187.8 141.8
0.0 11.8
20.1 15.4
24.5 456
4356.T 379.8
895.1 650.8
895.1 650.8
915.2 6779
135.2 103.8
121.4 363
1,641.4 1,170.7
438.5 5194
250.0 178.4
155.2 56.7
933.7 Thd. 5
2,575.1 1,925.2
53.31 53.39
93.31 93.39

Source: Reuters Business and Finance

2008
2006-07-01

158.0
26.7
45.8
2401

2401
3029
16.3
521
G57.2
606.9
(287.5)
319.4
1522
132.4

485.5

1,750.6
179.7

145.0
201
0.0
228
3.4
521.7

621.7
541.8
81.9
34.8
1,109.9

3161

1211

36
640.7
1,750.6
§2.92

92.92
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2008
2005-06-25

16.7
17.8
34.5
2103

210.3
273.0
35.1
36.0
G608.5
366.3
(262.5)
3238
150.3
148.0

4741

1,705.0
142.8

141.5
253

30.9
340.5
636.1

636.1
681.5
T4.4

2004
2004-06-26
Reclassified
2005-08-25

&.4

163.3
171.7

28.6
5.8
2229
104.2

4257

2.4

536.2
Th9.1
70.88

T0.85



Appendix 3
Perrigo Company
Cash Flow Statements for last 5 Years
2008 2007
2008-06-28 2007-08-20
Period Length Periad Length
F2 Wegl 52 Wasl
In Milligns of U.5. Dollars
(except for per share itemns)
Net IncomesStarting Line 135.8 738
Depreciation/Depletion 69.2 8.0
Arnortization - -
Deferred Taxes (0.4) (1.4}
Non-Cazh tems 216 19.2
Changes in Working Capital 221 (20.8)
Cash from Operating Activities 248.3 128.9
Capital Expenditurez (57.2) (104.6)
Other Investing Cash Flow tems, Total (54.0) (20.9)
Cash from Investing Activities (121.2) (125.4)
Financing Cash Flow ftems 6.6 15
Total Cazh Dividends Paid (18.2) (16.5)
lzzuance (Retirement) of Stock, Net (45.0) (7.1)
lzzuance (Retirement) of Debt, MNet 227.4 M.T
Cash from Financing Activities 169.9 9.6
Foreign Exchange Effectz (E.8) (1.8)
Net Change in Cazh 288.3 113
Cash Flow Statements Interim
2008 2003
2002-09-27 2003-08-28
Feariod Length  Feriod Length
13 e eks 52 Mieeks
In Millians of U.5. Dollars
[except for pershare items)
Met IncomerStarting Line 38.0 1355
DepreciationDepletion 16.5 G632
Amortization - -
Deferred Taxes [13.7) E.4
Mon-Caszh tems 1.4 216
Changes inWorking Capital [41.5) 123
Cash from Operating Activities 1.0 248.3
Capital Expenditures (6.9 [57.2
Other Investing Cash Flowe tems, Tatal [12.7) [64.00
Cash from Investing Activities (19.6) {121.2)
Financing Cash Floww tems 1.7 =13
Total Cash Dividends Paid (4.7 [18.27
lzzuance (Retirement) of Stock, Met [23.8) [46.00
lzzuance (Retirement) of Dekt, Met [25.3) 2274
Cash from Financing Activities (52.1) 169.9
Foreign Exchange Effects 15 [8.6)
Met Change in Cash (E9.3) 2883

Source: Reuters Business and Finance

2006
2006-07-01
Period Length

F3 Weel

7.4
26.6

(5.8)
17.3
(12.9)
126.5
(35.4)
{12.3)
(48.7)
(0.9)
(15.5)
(20.3)
(40.3)
(77.0)
1.5

23

2008
20038-03-29
Fariod Length
39 e ks

1083
a0.5

8.3
9.2
(41.2)
135.5
(35.4)
(56.2)
{94.7)
5.0
(13.5)
(32.9)
425
1.2
(7.9
341

2005
2005-06-25
Period Length

52 Wasl

(353.0)

348
(9.8)
384.9
20.8
776
(32.4)
(617.0)
(649.4)
(0.3)
(11.9)
4.0
591.4
583.2
(3.1)

&3

2002
2007-12-29
Feriod Length
26 Wieeks

B33
Ky |

B
3.9
(14.2)
95.1
(26.1)
197
(6.4)
1.4
(8.3
(19.4)
(12.8)
{40.0)
(6.3
419

Perrigo 18

2004
2004-06-26
Restated
2005-08-25
Period Length
52 Waslks
80.6
28.5
34
5.6
0.8
118.5
(28.3)
(94.3)
(122.6)
1.6
9.1}
8.3
0.7
1.5
0.5
(2.0}

2003
2007-03-23
Reclassified
2008-09-27

Fariod Length
13 e eks

4.0
155
0.7
2.4
(254
27.0
(16.3)
158
{1.0)
0.6
(4.2
(013
GR)
{11.9)
2.4
16.5



Perrigo Company Ratios
VALUATION RATIOS

F/E Ratio (TTM)

P/E High - Last 5 ¥rs.

F/E Low - Last 5 ¥Ts.

Beta

Price to Sales (TTM)

Price to Book (MRQ)

Price to Tangible Book (MRC)
Price to Cash Flow (TTK)
Price to Free Cash Flow (TTM)
% Owned Institutions

DIVIDENDS

Dividend Yield
Dividend Yield - 5 Year Avg.
Dividend 5 Year Growth Rate

Payout Ratio(TTM)

GROWTH RATES

Sales (MREQ) vs Qtr. 1YT. Ago

Sales (TTM)ws TTM 1 YT, Ago

Sales - 5Yr. Growth Rate

EFS (MRQ)vs Qtr. 1YT. Ago

EFS (TTM)wvs TTM 1 ¥T. Ago

EFS - 5% Growth Rate

Capital Spending - 5 ¥r. Growth Rate

FINANCIAL STRENGTH

Quick Ratio (MRQ)
Current Ratio (MRC)

LT Debt to Equity (MRQ)
Total Debt to Equity (MRC)
Interest Coverage (TTM)

Appendix 4

Company
2205

MA
MA
0.35
1.56
3.37
7.43
13.91
19.15

Company
0.67
naz

31.28

13.36

Company
2547

28.84
16.92
11.95
52.40
13.43
1212

Company
1.42

2.39
100.58
102.97

7.50

Industry
222
053
037
0.54
0.44
2.02
473
1.62

2034

Industry
012
1.66

21.81

410

Industry
11.09
0.67
0.54

-37.55

10.85
2.69

Industry
279
318
G.38

10.06
0.08

Perrigo

Sector
346
270
0.95
0.51
0.71
224
458
2449

27.86

Sector
0.22
1.28

18.02
6.20

Sector
8.27
1.60
9.15

-93.50

10.37
3.86

Sector
272
37

12.26
19.78
239

S&P 500
26.67
2078

8.20
095
2.22
4 56
8.58
13.19
46.80

S&P 500
2.66
1.86

11.78

52.04

S&P 500
12.01
13.82
14.82

17.59

19.05
13.38

S&P 500
1.02
1.27

107.05
152.47
17.19



Perrigo Company Ratios Cont.

PROFITABILITY RATIOS

Gross Margin (TTM)

Gross Margin - 5 %r. Avg.
EBITD Margin (TTM)

EBITD - 5 ¥r. Avg

Operating Margin (TTH)
Operating Margin - 5 ¥T. Avg.
Pre-Tax Margin (TTM}
Pre-Tax Margin - 5 ¥r. Avag.
Met Profit Margin (TTM)

Met Profit Margin - 5 YT, Avg.
Effective Tax Rate (TTM)
Effecitve Tax Rate - 5Yr. Avg.

MANAGEMENT EFFECTIVENES S

Return on Assets (TTH)

Feturn on Assets - 53T, Avg.
Feturn on Investment (TTH)
Return on Investment - 5T, Avg.
Return on Equity (TTM)

Return on Equity - 5 %r. Avg.

EFFICIENCY

Revenue/Employee (TTM)
Met Income/Employee (TTM)
Receivable Turnover (TTH}
Inventary Turnover (TTM)
Asset Turnover (TTM)

Appendix 4 continued

Company
3011

2549
14.84
6.57
10.91
2.80
9.92
2.30
7.28
L
26.69
94 32

Company
G.29

0.1
7.70
014
16.84
0.27

Company
209617
22534
G.16

352

0.26

Industry
6.50
69.01

26.13
1.35
22.66
2.40
27.24
1.92
16.39
2.85
4268

Industry
0.8z
8.85
1.06

10.93
1.58
12.07

Industry
1,459 620
112 472
0.4a

0.25

0.07

Perrigo

Sector
10.56
AB.02

20.63
0.40
17.62
117
20.76
0.47
12.48
3.63
36.10

Sector
1.42
7.65
1.86
972
279

11.22

Sector
1,528 252
130,214
0.94

0.55

012

S&P 500
37.05
36.80

21.08

18.29
15.41
18.05
11.25
12.69
26.64
30.32

S&P 500
8.14
7.54

11.15
10.06
20.37
20.43

S&P 500
862,606
82 457
1113
9.39
0.80

20



NBTY Inc Ratios

VALUATION RATIOS

PIE Ratio (TTh)

FIE High - Last 5 Y'rs.

FIE Low - Last 5 rs.

Beta

Price to Sales (TTh)

Price to Book (MR G

Price to Tangihle Book (MR
Price to Cash Flowe (TThi)
Price to Free Cash Flow (TTh)

% Owened Institutions

DIVIDEHDS

Dividend Yield
Dividend Yield - 5 Year Avg.
Dividend & Year Growth Rate

Payout RatiofTTh)

GROWTH RATES

Sales (MREC) ws Qtr. 1% Ao
Sales (TTM)ws TTH 1 %r. Ao
Sales - 8t Growth Rate
EFS (MR ws Qtr. 1 Yr. Ao
EFS (TThyws TTM 1 %r. Ao
EFS - a8 Yt Growth Rate

Capital Spending - 5. Growth R ate

FINANCIAL STRENGTH

Quick Ratio (MR
Current Ratio (MR

LT Debt to Equity (MR
Tatal Dekt to Equity (MECH
Interest Coverage (TThM)

Appendix 4 continued

Company
6.16
32.07
6.22

1.28

0.41

0.849

2049

414

6.92

Company
FA
.00

0.00

Company
2118
2.14
12.82
-60.34
-21.86
14.37

5.43

Company
0.96

276
53.94
ar.ar
18.37

Industry
10.76

0.54
0.35
0.50
0.34
207
4.07
1.42
10.14

Industry
01z

1.65
21.58

4.24

Industry
3445

0.74
9.45

a.71

10.64
2.76

Industry
368

4.04
3.78
§.58
0.0

Sector
409
.25
n.g4
0.47
0.64
2.30
410
2.60

T0.32

Sector
n.23
1.37

17.849

.01

Sector
372
1.749
913

26.35

10.24
3.85

Sector
3.30
372

1017
19.28
1.02

Perrigo

S&P 500
17.93
28.42

5.08
0.949
2.29
6.84
8.73
12.01
14861

S&P 500
2.85
1.79

11.04

3469

S&P 500
12.88
13.82
15.02
14.41

19.70
13.30

S&P 500
1.04
1.28

141.80
197.45
1497

21
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Appendix 4 continued

NBTY Inc Ratios

PROFITABILITY RATIOS

Company Industry Sector S&P 500
Gross Margin {TThi) 49.43 6.56 10.22 35.50
Gross Margin - 9T, Avg. 4940 69,149 ar.gd J6.46
EBITD Margin {TThi} 13.64 - - -
EBITD - 5T, Avg 1415 26.24 2046 19.58
Cperating Margin (TTh) 10.86 n.9q 0.26 --
Qperating Mardin - 5. Avg. 11.06 2271 17.42 17.83
Pre-Tax Margin (TThi) 10.60 1.03 0.3 15745
Pre-Tax Mardin - 9 Y. Avi. 10.31 27.29 20.54 17.54
Met Profit Margin TTH) 7.03 0.54 -0.38 11.18
Met Profit Margin - 5T, Avg. .00 16.34 12.27 12.24
Effective Tax Rate (TThi) 33T 2.86 4.04 26.44
Effecitve Tax Rate - 5. Avg. 32.09 4274 36.13 30.50
MAHAGEMENT EFFECTIVEHESS
Company Industry Sector S&P 500
Return an Azsets (TTW 8.8z n.az 1.42 2.04
Return an Assets - 8T Avg. 9.31 a.8a r.a4 r.an
Return an Investrment (TTh) 10.39 1.1 1.87 10.94
Return an Investment - 8 %r. Ava. 11.14 10.94 9 66 10.00
Return on Equity (TTh) 14.91 1.69 2. 19.09
Return an Equity - 5T, Avg. 16.54 12.06 11.10 2010
EFFICIENCY
Company Industry Sector S&P 500
Revenue/Employes {TThi) 158,392 1,247 236 1,436,837 857, Ta6
Met IncomefEmployee (TTh) 11,130 89,387 144 824 493,743
Receiable Turnover (TTh 19.69 n.4g n.4aan 10,70
[nventory Turnower (TTh) 227 0.23 n4az 9.71

Asset Turnowver (TTh) 1.26 0.07 01z 074
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Appendix 4 continued

Teva Pharmaceutical Industries

VALUATION RATIOS

Company Industry Sector S&P 500
F/E Ratio (TTM) 18.68 222 346 26.67
P/E High - Last 5 ¥Ts. M 0.5a 370 2078
F/E Low - Last 5¥rs. 17.08 0.37 0.95 9.20
Beta 043 0.54 0.51 0.85
Frice to Sales (TTM) 3.20 0.44 0.71 2.22
Price to Book (MRQ) 233 202 224 4. 56
Price to Tangible Book (MRQ) 7.75 473 458 8.58
Price to Cash Flow (TTM) 14.34 1.62 249 13.19
Price to Free Cash Flow (TTM) 19.45 2034 27.86 46.80
% Owned Institutions - - - -
DIVIDENDS

Company Industry Sector S&P 500
Dividend Yield 1.06 012 0.22 2.66
Dividend Yield - 5 Year Avg. 079 1.66 1.38 1.86
Dividend & Year Growth Rate 33.26 21.61 18.02 11.79
Fayout Ratio(TTM) 22562 410 6.20 52.04
GROWTH RATES

Company Industry Sector S&P 500
Sales (MREQ)vs Qtr. 1Yr. Ago 2012 11.08 8.27 12.01
Sales (TTM)vs TTM 1 ¥T. Ago 18.70 0.67 1.60 13.82
Sales - 5YT. Growth Rate 3016 9.54 915 14.82
EFS (MRQ)vs Qtr. 1YT. Ago 18.80 -37.55 -93.50 17.59
EFS (TTM)ws TTM 1%T. Ago 0.08 - - -
EFS -5 YT Growth Rate 26.20 10.85 10.37 19.05
Capital Spending - 5 ¥r. Growth Rate 23.90 2.69 3.86 13.38
FINANCIAL STRENGTH

Company Industry Sector S&P 500
Cluick Ratio (MRQ) 1.62 279 272 1.03
Current Ratio (MRQ) 220 318 37 1.27
LT Debt to Equity (MRQ) 26.38 G6.28 12.26 107.05
Total Debt to Equity (MRQ) 31.40 10.06 19.78 152.47
Interest Coverage (TTM) - 0.08 238 17.19



Teva Pharmaceutical Industries

PROFITABILITY RATIOS

Gross Margin (TTM)

Gross Margin - 5 YT, Avg.
EBITD Margin (TTM)

EBITD - 5¥T. Avg

Cperating Margin (TTM)
Cperating Margin - 5T, Ava.
Pre-Tax Margin (TTM}
Fre-Tax Margin - 5 ¥T. Avg.
Met Profit Margin (TTH)

Met Profit Margin - 5. Avg.

Effective Tax Rate (TTM)
Effecitve Tax Rate - 5 ¥r. Ava.

MANAGEMENT EFFECTIVENESS
Return on Assets (TTM)

Return on Assets - 53T Avg.
Return on Investment (TTM)

Return on Investment - 5 ¥r. Avg.

Return on Equity (TTK}
Return on Equity - 5 %T. Avg.

EFFICIENCY

Revenus/Employee (TTM)
Met Income/Employee (TTH)
Receivable Turnover (TTM)
Inventory Turnover (TTM)
Asset Turnover (TTM)

Appendix 4 continued

Company
52.86
49 37
25.28
2395
20.51
19.15
2028
18.76
17.58
14.79
13.32
2117

Company
2.01

762
10.22
9.87
13.64
13.65

Company
363,952
63,985
3.0

1.97

0.46

Source: Reuters Business and Finance

Industry
6.50
69.01

26.13
1.35
22 66
2.40
27.24
1.92
16.39
2.85
42 68

Industry
0.8z
8.85
1.06

10.93
1.58
12.07

Industry
1,459,620
112,472
0.48

0.25

0.07

Perrigo

Sector
10.56
58.02

20.63
0.40
17.62
117
20.76
0.47
12.48
3.63
36.10

Sector
1.42
7.65
1.86
972
2749

11.22

Sector
1,528,252
130,214
0.96

0.55

012

S&P 500
ar.os
36.80

21.08

18.29
15.41
18.05
11.25
12.69
26.64
a0.az2

S&P 500
8.14
7.54

11.15
10.06
20.37
2043

S&P 500
862,606
02 457
11.13
939
0.80

24
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Appendix 5

Perrigo Company Stock Performance

Week of Mar 1, 2004 : mPRGO 20.10
40
35
30
23
20
13
2008 Vahoo! Ine,
2004 Apr Jul Oct 2005  Apr Jul Oct 2006  Apr Jul Oct 2007 Apr Jul Oct 2008  Apr Jul Oct
myglume 424,860 [

M

2
1

I.||.|||I|||||.|I||I.|n|||||||||||..|..|..|I||II||||II|||I|I|I|I|||I|||I||||||||I||||||||||I|II|||||||||I|||||||||I||||||||||||||||||||I|||||I|||||||I|||II|III||||||||||||I|I||||||||I|I|| ||||||I|||I|||||||||||||”||”|“|“|| ||||||‘l||||||‘||||||||||||H|||
10 |50 [1m [3m [eM [vTD[1¥ [2¥ EfPMaz| FROM: [Dec 15,2003] TO: [Dec 15,2008)

TEVA Stock Performance

VWaek of Dec 15, 2008 : mTEVA 41.94
43
0
5
30
25

12 2008 Yahoo! Inc)

2004 Apr Jul Oct 2005  Apr Jul Oct 2006  Apr Jul Oct 2007  Apr Jul Oct 2008  Apr Jul Oct

= yolume 7,148,700 [»
20h

| i | | I ™
il I|||||||||||I||I||.|I|I||||||I||||IIIII| Dottt st sttt sl I|II|||||II|I||||I||III|I|||uI||||||I||||||||||||I|IIIIII|||||I|||II|I| TR
1D |50 (1M [3M 6M ¥TD|1¥  2¥ FEIWMax|  FROM: [Dec 15.2003] TO: [Dec 15,.2008]
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Appendix 5 continued

NBTY, Inc. Stock performance

Week of May 5, 2008 :  =maNTY 29.18

53
30

35
30
23

20

15

2 2002 Vahoo! I
2004 Apr Jul Oct 2005  Apr Jul Oct 2006  Apr Jul Oct 2007  Apr Jul Oct 2008  Apr Jul Oct
= yolume 645,000 B

2m
1
||||||..||||||||..||‘|||||||.|.|.|..|.||u|||||I|||.|I|...|I||||.II||u||II||||||||||||||.|III|||I|||||||‘I|||I|I|||||I|‘I||||I‘|||||H|I|||I|||I|||“|III| ||I|||||||||HI|I||||‘|| |||||||I|I|||I|||||||||I||I|||||IIHI||||||

10 |50 (1M [3M 6M ¥TD 1¥ |2¥ Ef®Max| FROM: [Dec 15.2002] TO: [Dec 15,2008

Perrigo Company and TEVA Comparison

Yreek of Jan 20, 2004 : mTEYA 30.873 WPRGO 17.27

22002 Yahoo! Inc,
2004  Apr Jul Oct 2005 Apr Jul Oct 2006 Apr Jul Oct 2007 Apr Jul oct 2008  Apr Jul Oct
myolume 11,375,200 [

20M

| i | | [ bl
L e
10 |50 (1M [3M &M ¥TD 1Y [2¥ FE{WMax| FROM: [pec 15.2003] TO: [Dec 152008]

Appendix 5 continued
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Perrigo Company and NASDAQ Comparison

Week of Dec 15, 2003 : mPRGO 13.81 = ATEIC 1,951.02

150%:

100%:

S0%

LI K]

1212008 Vahoo! Ine,
2004 Apr Jul Oct 2005 Apr Jul Oct 2006  Apr Jul Oct 2007  Apr Jul Dct 2008  Apr Jul Oct
= yolume 531,200 [

IM

2
Huu.|||I|||||.|I|II.mll|||||||||..|..|..|I|||I||||II|I|I|||I|I|||I|I|I||||||||I||||||||||I|II||||||IuI||||||Iulu||||||||||||I||||||I|||||I|||||||I|||II|III||||||||||||I|I||||||||I|I|| ||||||I|||I|||||||||||||| ||”|||||||| ||||||‘||||||||||||||||||||H|||1M
1D |50 (1M (3 [eM vTD 1¥ |2y B ®Max|  FROM: [pec15.2003] TO: [Dec 15.2008]

Source: Stock Graphs from Yahoo! Finance



